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Abstract

The purpose of this research is to identify marketing information
services in libraries, focusing on the experience of Open University of
Sudan Library. The main findings of the research that the application of
marketing in libraries will improve services and achieve the satisfaction
of the beneficiary. We have reflected the application of the concept of
marketing in the library of the Open University of Sudan to improving
library services and thereby increase the satisfaction of the beneficiaries
for the library.
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